Quotes from TFF Producers:
"Tennessee Farm Fresh helped to put our Tennessee Farm Fresh 2010
apple orchard on the map!...but that is
not all...besides helping folks identify our
location, Tennesee Farm Fresh meetings

and ideas inspired us to be the very best
we could be. 2009 was the first year we ~ Where have we been? Just a refresher for everyone, Tennessee

sold outof EVERYTHING...a great Farm Fresh became active in April of 2008. From that point on
problem tohave! Thank you Tennessee .

Farm Fresho-Jack Bailey, Mountain the partnership program between the Tennessee Department
ViewOrchard of Agriculture and the Tennessee Farm Bureau Federation has

been in full swing. The program represents direct farm
NfnSince we became me

years ago our customer base has really
grown. In 2008 our customers increased ~ ©Perations and the products they provide. The Tennessee Farm

marketers across the state to help promote their farm

by about ten times and this year (2009) it  Fresh program has advertised this message to many
has grown even more even though it was
a bad production year for us. We have

had calls from all ovethe state N),
from Mississippi, from Alabama, and magazine ads, mobile billboards, distribution of TFF Directories,

even one call from Indiana. Most had cable and local television stations and attending events and

seen one of the ads (newspapgr, TV, etc) shows. During 2009 in the Middle Tennessee area, Tennessee
and then found us on the website. The

article in the Farm Bureamagazine Farm Fresh's relationship with
didn't hurt either! Most of our customers  resulted in farmer spotlighting opportunities in 2009. Building

came fom within 30 miles away (local these positive relations with local medias in the state can result
folks) but we haa half dozen or

socustomers that came from 100dwer
150 miles away this year. So you can see Farm Fresh will continue to work on building these

consumers, but especially to women. These advertising efforts
have been made through radio commercials, newspaper and

in beneficial exposure for direct farm marketers. Tennessee

that the TN Farm Fresh program has realtionships. Tennessee Farm Fresh represents producers who
been a real blessing to us, getting our
name and what we produce out to the
public. We have also enjoyed the

seminars that TN Farm Fresh has nursery, and many more. In the spring of 2009 Tennessee Farm

sponsered to help us become better Fresh conducted a survey of its members. With over a 50%
producers and marketers. Thanks Tiffany
and the TN Farm Fresh program for all
you dob-Randall and Jean Culbertson,
Culbertson Farms may need to change. Thank you for the first two great seasons

are marketing a variety of products across the state. These
products range from fruits, vegetables, meats, dairy items,

response rate, you have let us know that we are on the right

track, what you think needs to remain the same, and what we

of Tennessee Farm Fresh . We are looking forward to the
future.



How did we advertise?

The major selling months for the producers that Tennessee Farm
Fresh represents thus far are April through November. Here is a
brief overview of the 2008 and 2009 advertising efforts. There have
been millions who have seen and/or heard at least one of our

promotions.

2008

Mobile Billboard, Chattanooga market

Radio Commercials,WSM Nashville market

Radio Commercials, WIVK Knoxville market

Regional TV Commercials, WBBJ Jackson market

Cable TV Commercials statewide, Comcast

Insert in Regional Newspaper, Jackson, Nashville, Knoxville
Printed ad in TN Home and Farm Magazine, (2 total)

2009

Regional TV Commercials and website presence with WBIR,
Knoxville market

Regional TV Commercials and website presence with
WSMV, Nashville market

Regional TV Commercials and website presence with WBBJ,
Jackson market

Live I nterview on WBBJ “W
market
Live I nterview with “More
total)

Individual story of Tennessee Farm Fresh Members on
Better Nashville (4 total)

Printed ad in TN Home and Farm Magazine (3 total)
Printed ad in Appalachian Quilt Trail Guide

Southern Womens Show Booth Participation, 4 Day Event
WCTE TV Sponsorship for Fair Week

WCTE TV Live Green and Prosper Interview and Support,
Cookeville Market and Middle TN
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Tennessee Farm Fresh Fact

Up

M1 years,aTennessee N a s

Tennessee Farm Fresh
represents 51
counties throughout
the state and
continuingto expand
The majority of TFF
members are located
in middle Tennessee.
The four most popular
products producers
are marketing
through Tennessee
Farm Freb are :

1. Fresh Vegetables

2. Fresh Fuit

3. FallDécor(mums,
pumpkins, gourds
etc.)

4. Live animals for
custom meat
precessing. T N "

Within the first two

Farm Fresh
membership has
grown to 100
membersstatewide.
TFF now emails
newletters to
consumers who wish
to receive TFF
information.

The TFF welite
highlights a producer
of the month on the
front page.
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Where are we going in 2010?

The 2010 season will reach even more consumers and educate them of the importance,
benefits, and actually how to buy locally from Tennessee farmers. In addition to being in front
of consumers through television commercials, printed ads and events, we will expand our
marketing efforts with social media. Tennessee Farm Fresh is in the process of being a part of
Facebook and Twitter. Social media use is no longer limited to a specific demographic.

What are the benefits of being a member of Tennessee Farm Fresh in
2010?

e Each member receives a package of Tennessee Farm Fresh marketing tools.
e Personalized TFF Banner (with farm name printed on it)
e 100 small and large TFF stickers
e 25 TFF reuseable bags
e TFF pens
e TFF price cards
e ***azdditional quantities available upon request

e Tennessee Farm Fresh members are listed in a Tennessee Farm Fresh Directory
that is distributed across the state. (Application timeliness is critical for inclusion
in the printed directory. Late applicants will however be included in the online
website listing).

e Tennessee Farm Fresh members are listed on the TFF website, in which all
advertising efforts direct consumers to view.

e Tennessee Farm Fresh program is promoted statewide for consumers to locate
local farmers. This promotion is carried out through various means of
advertising and marketing.

e The University of Tennessee Center for Profitable Agriculture will conduct
another series of “Direct Farm Mar ketin
Farm Fresh members as a part of their membership benefits (no charge to TFF
members). These educational workshops will catertoproduce r ° s r equest s
particular topics. In addition to the educational workshops there are also plans
forhavingl day bus tours to visit some of Te
marketers. This is also being planned as a benefit for TFF members.



New in 2010

REWARDS-Tennessee Farm Fresh wil/l be offeri

producers and consumers. This program rewards consumers who shop at Tennessee
Farm Fresh markets. The final details are still being finalized, but here is a little insight to
this addition. Tennessee Farm Fresh producers will be furnished an information card to
give to their customers. These information cards will tell the consumer how they can go
to the Tennessee Farm Fresh website and register to win a grand prize drawing at the
end of the season. When collecting their information, they will be asked which
Tennessee Farm Fresh market they visited that day. The farm with the popular entry will
be rewarded as well. This reward will include 2011 Tennessee Farm Fresh membership
for that producer. Tennessee Farm Fresh is adding this program to build interaction with
consumers across the state and to continue educating them about the benefits of
buying locally. Depending on the results of this program, it may grow and become much
more rewarding in the future. We continue to look at program efforts in other states
that have been successful. More information will be provided in the near future.

Social Medias- Tennessee Farm Fresh will now be marketing through Facebook and
Twitter. The results of this effort will reach a new consumer and offer education and
feedback. Social media marketing has proven to be a powerful resource and by utilizing
these outlets, Tennessee Farm Fresh will expand its marketing efforts.

Advertising Dollars- In 2008 and 2009 combined Tennessee Farm Fresh spent over
$102,000.00 in advertising across the state. In a survey taken in May 2008 Tennessee
Farm Fresh members noted that they have profited from being members. When asked
how much of an income increase they could attribute to being members of Tennessee
Farm Fresh they reported amounts up to $5000.00 and additional unknown amounts.

Membership Dues- Tennessee Farm Fresh members and producers wishing to receive
TFF benefits may do so by completing the enclosed 2010 application and guidelines (for
the purpose of keeping information current). The completed forms and annual dues of
$100.00 (made payable to Tennessee Farm Fresh) should be submitted by February 1,
2010. Paperwork post marked by January 15, 2010 will be eligible for a 2011
membership to be awarded to one of the early registrants.

Tennessee Farm Fresh

P.O. Box 313

Columbia, TN 38402-0313
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